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(From left to right)Trudi Crossman, Bridgette Lynn Boyd, Reece, Dawn “Michelle” Robinson, and Kendel look 
on during a family portrait. Four generations of family members gathered during the photo. (Courtesy photo)
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The 76th Operational Response Command has a bright and 
exciting future ahead. In the coming months we will be welcoming 
Brig. Gen. James Blankenhorn, as our new deputy commanding  
officer, and Maj. Gen. Ricky Waddell, as our new commanding 
general.

Both of these men have had long and illustrious careers and 
we look forward to welcoming them to the 76th ORC family in 
anticipation of great things to come!

In addition to these fine officers, the 76th will also be welcoming 
new chemical units under the command. The 209th Regional 
Support Group, out of Belton, Mo., and the 415th Chemical Brigade, 
out of Greenville, S.C., will both officially join the 76th in October 
and will bring with them a whole new element to the command. 

With the inclusion of Task Force 76, the CBRNE Division, and our 
incoming leadership, the future is looking especially bright for the 
76th ORC. There will be many new opportunities for advancement, 
and job opportunities, in the days ahead and I ask that we all get 
involved and participate in what is to come.

We anticipate that the upcoming transition and changes 
may require some adjustment and we appreciate all of your 
understanding and support during this time.

Onaway!
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Command Message

“The Onaway”

Col. Martin B. Spann

Chief-of-staff

76th ORC

“ ‘Army Strong’ just 
didn’t resonate with 

them...
Mark Davis

C
an you sum up your 

service, your commitment, 

your strength in a 

marketing slogan, five words or 

less, encapsulating everything 

the Army has and ever hopes to 

stand for?

Don’t sweat it. Army officials 

didn’t think so, either.

The service’s latest 60-second 

commercial debuted Monday, 

featuring black-and-white photos 

over stirring narration and music, 

offering glimpses of many aspects 

of service and sacrifice, and 

extolling the virtues of joining 

“the Army team.”

It ended without the “Army 

Strong” tagline — a phrase 

soldiers will continue to see in 

internal Army communications, 

but one that’s ended a nine-year 

run as the familiar face of Army 

branding after research showed 

civilians didn’t buy in.

“Our job is to market the Army 

[to the public],” Mark Davis, 

deputy assistant secretary of 

the Army for marketing and the 

director of the Army Marketing 

and Research Group, said in a 

Wednesday interview. “ ‘Army 

Strong’ just didn’t resonate with 

them. You’d either get an ‘eh’ 

sort of response, or you’d get an, 

‘Of course you’re strong. You’re 

supposed to be. You’re in the 

Army. …’

“Everybody in the Army 

understands [‘Army Strong’] 

intuitively, because they’re a 

stronger human being for their 

experiences. People outside the 

Army didn’t get it.”

The tagline won’t be replaced, 

Davis said.

AMRG teamed with New York-

based marketing firm McCann 

Worldgroup to create the spot, 

aiming to impress the civilian 

So long ‘Army Strong’
Story by 

Kevin Lilley

Staff Writer, Army Times
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The unveiling of the “Army 

Strong” ad campaign, at the 2006 

Association of the United States 

Army Convention in Washington, 

D.C. (Photo: Betsy Weiner/Army)



“The Onaway” Page 5

S
ALT LAKE CITY - The Army 

Reserve Regional Survivor 

Outreach Services hosted 

Military Saves Week in northern 

Utah, Feb. 23-27.

Military Saves Week is an 

annual push for organizations to 

promote better savings behavior 

amongst service members from 

all branches, and their families, 

by providing free courses and 

seminars.

“It is never too soon to start 

saving for retirement,” said Mickie 

Douglas, public affairs specialist 

for Utah with the Social Security 

Administration. “[These] classes 

allow people to receive a great 

deal of information in a short 

period of time, and they allow 

people to get answers to their 

personal questions about how to 

save.”

Classes were held throughout 

the week at the Draper National 

Guard Armory, the North Salt 

Lake Armory and at Fort Douglas. 

The courses covered a variety of 

topics, including social security, 

finances, military pensions, debt 

management and investing, just to 

name a few.

“If just one attendee will learn 

from the event, they will find the 

financial comfort that everyone 

should have,” said Brian Garrett, 

director of Military Relations 

for Zions Bank. “The principles 

taught in the various classes are 

often overlooked because of our 

busy lives. MSW can help remind 

people to take the time to plan 

for their financial future.”

Thousands of organizations 

nationwide participate each year 

during MSW, reaching thousands 

of service members and their 

families, and provide education 

and tools to families in order to 

better manage their finances.

For more information please visit 

http://www.militarysaves.org.

Service members, civilians, families participate in 
Military Saves Week, learn better money management

Service members, and civilianslisten to a lecture during Military Saves Week at Fort Douglas, Utah, Feb. 25, 2015. Typically, thousands of organizations 

nationwide participate each year in providing financial and planning courses to service members, their families, and civilians.

audience by presenting the Army 

as an elite team seeking new 

members because, as the narrator 

puts it, “there is important 

work to be done.” The message 

also played well internally, 

and with a group that may have 

been underserved by past Army 

marketing efforts.

“Veterans absolutely love it,” 

said Davis, a retired officer who 

left active duty in 2006 after 

a 25-year career that included 

a 2003 Iraq deployment and a 

Bronze Star Medal. “That’s a 

group of folks that have been a 

little disaffected from the Army, 

and we’re trying to bring them 

back into the fold.”

Keeping vets and active soldiers 

on board with the message holds 

greater importance in the age 

of social media, Davis said, as 

a disconnect likely would lead 

to those groups ripping any 

offending ad campaign to shreds 

on Reddit, Facebook or other 

social-media outlets, in full view 

of the target audience.

Just because “Army Strong” is 

gone doesn’t mean new outreach 

efforts won’t include memorable 

phrases — a marketing must in 

a short-message, hashtag-happy 

social media environment.

One technique that’s gotten early 

online traction: Service members 

and veterans posing for black-

and-white pictures, similar to the 

commercial, holding a sign with 

the words “I became a soldier” 

and the hashtags #ArmyTeam and 

#makingadifference.

Alongside those images, “we’ve 

been posting their stories,” said 

Crystal Deleon, AMRG’s social 

media manager. “Why they joined, 

what they did, what they think 

they did to make a difference 

while they were in.”

Some of those stories have been 

seen and shared by 200,000 people, 

Deleon said, “just because, I think, 

of that personal connection. … 

People read those and say, ‘That 

could be me.’ “

The campaign isn’t without its 

traditional elements: Expect to 

see the commercial during live 

sporting events, Davis said, as 

well as on 24,000 movie screens 

over the summer. The ad buy 

for the project, including some 

sponsored social-media placement, 

will be about $19 million, 

AMRG communications chief Ali 

Bettencourt said in an email.

And there is the matter of getting 

some screen time for generals: An 

image of Gen. Martin Dempsey, 

chairman of the Joint Chiefs of 

Staff, looking stoically out the 

window of a helicopter during a 

2013 holiday tour of Afghanistan, 

appears at the 35-second mark — 

but not because of his prominent 

military post, Davis said.

“The truth is, most Americans 

don’t know who Gen. Dempsey 

is,” he added. “We kind of think 

everybody knows everything 

about us, and most Americans 

don’t know anything about the 

military. ... It was chosen because 

of that look, that dramatic look.”

A representation of one of the recruiting 

posters, designed by Artist James Montgomery 

Flagg, that was used during World War I and 

then again during Wolrd War II.
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Story by 
Staff Sgt. Kai L. Jensen

Photo by

Capt. Addie L. Randolph
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S
ALT LAKE CITY - A change 

of command ceremony 

was held for the 76th 

Operational Response Command 

Headquarters and Headquarters 

Company March 15, 2015, at Fort 

Douglas, Utah.

In front of family and friends, 

Maj. Sandra C. Peters relinquished 

command of the HHC to Capt. 

Sunny C. Griffith, a native of Salt 

Lake City, during the ceremony 

held at the Fort Douglas theater.

“It has been a great learning 

experience for me,” said Peters, 

a native of Salt Lake City. “I 

have enjoyed working with such 

a dedicated command group. It is 

probably the best position for 

growth that I have ever had in 

the military, and I am grateful 

for the experience.”

Peters was commissioned in 1996 

from the Westminster College 

Reserve Officers’ Training Corps 

program as a nurse, and then 

mobilized from January 2005 to 

March 2006 to the Landstuhl 

Regional Medical Facility in 

Germany as an ICU critical care 

nurse. She later served with the 

2nd Medical Training Brigade 

as an observer/controller and 

critical care nurse trainer for 

deploying hospitals and clinical 

nurses. 

The incoming commander, Griffith, 

joined the Army Reserve in March 

1996 and received his commission 

in August 2004. He first served 

as a platoon leader in the 40th 

Military Police Company from 2005 

to 2007 and was later assigned 

as the company’s executive officer 

SLC native takes command of Army 76ORC HHC
Story and Photos 

by 
Staff Sgt. Kai L. Jensen

RIGHT: Capt. Sunny Griffith, incoming 

commander of the 76th Operational Response 

Command Headquarters and Headquarters 

Company, salutes Col. Martin Spann, chief of 

staff for the 76th ORC, during the change of 

command ceremony.  “While the mission must 

always come first, I believe that those under 

your command should always be taken care 

of,” said Griffith.

Col. Martin Spann, chief of staff for the 76th Operational Response Command, passes the guidon to Capt. Sunny Griffith, incoming commander of 

the 76th ORC Headquarters and Headquarters Company, during the change of command ceremony held in Salt Lake City, March 15, 2015. During 

the ceremony, Maj. Sandra Peters relinquished command to Griffith, with friends and family in attendance. 

during its deployment to Iraq 

in 2008, where he was awarded 

the Bronze Star. His most recent 

assignment was with the 76th 

ORC HHC as the executive officer.

“My objective for the unit is to 

increase, and then maintain, unit 

readiness,” said Griffith. “While 

the mission must always come 

first, I believe that those under 

your command should always be 

taken care of. I prefer to look 

out for my Soldiers first and my 

own best interests second.”

LEFT: 1st Sgt. Duane Hedrick, first sergeant 

of the 76th Operational Response Command 

Headquarters and Headquarters Company, 

receives the guidon from Maj. Sandra Peters, 

outgoing commander of the 76th ORC HHC, 

during the change of command ceremony.

ABOVE: Capt. Sunny Griffith, incoming 

commander of the 76th Operational Response 

Command Headquarters and Headquarters 

Company, and his family, smile during the 

change of command ceremony



Depth of Field

Col. David A. Schroeder (left), a native of Conn., and Col. Jack 

Skeen (right), a native of Utah, stand with Maj. Gen. Daniel L. York, 

commanding general of the 76th Operational Response Command, 

during a retirment ceremony held in their honor at Fort Douglas, Utah, 

May 17, 2015. (U.S. Army photo by Staff Sgt. Kai L. Jensen)

Sterling Poulson, a 10 year Air Force veteran and KUTV 2 News personality, interviews local business owners during 

the Armed Forces Day Concert in Salt Lake City, May 16, 2015. (U.S. Army photo by Capt. Addie L. Randolph)

Col. Jack Skeen (center), a native of Utah, stands with naval officers 

that he trained with in the past during a retirment ceremony held in his 

honor at Fort Douglas, Utah, May 17, 2015. (U.S. Army photo by Staff 

Sgt. Kai L. Jensen)

Sgt. Maj. David Davis, with the 76th Operational Response 

Command, salutes during a retirement ceremony at Fort Douglas, 

Utah, March 15, 2015. (U.S. Army photo by Staff Sgt. Kai L. 

Jensen)

Maj. James Eskelson, with the 76th Operational Response 

Command, shakes hands with WWII veteran Maj. Byron Lemmon 

(retired) during a dinner in Salt Lake City, May 15, 2015. (Courtesy 

photo)

(From left to right) Lt. Col. Eric Friebis, G3 of the 76th Operational Response Command; Col. Ralph Roper, Defense Logistics Agency Army 

Reserve Element commander; Rear Adm. Ron J. MacLaren, director of the Joint Contingency Acquisition Support Office DLA; and Col. 

Michael Rowells, deputy commanding officer of the 76th ORC; gather during an interagency visit at Fort Douglas, Utah, March 6, 2015. (U.S. 

Army photo by Capt. Addie L. Randolph)

Soldiers from the 76th Operational Response Command gather during the Armed Forces Day 

Concert in Salt Lake City, May 16, 2015. (U.S. Army photo by Capt. Addie L. Randolph)
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F
ORT RUCKER, Ala. - 

Graduates of the Warrant 

Officer Intermediate Level 

Education course at Fort Rucker, 

Alabama, donated more than $1,100 

to the Fisher House Foundation, 

Feb. 27, 2015.

Traditionally, professional 

military education classes 

donate money to local or 

national charities, to help make 

a difference in their missions, by 

coming up with a list of charities 

and then decide which charity by 

a majority class vote.

“I believe in the Fisher House 

Foundation because it supports 

not just the Soldiers but also 

their families during tough times,” 

said Chief Warrant Officer 4 

Robert Hembrook, command chief 

warrant officer for the Army 

Reserve Cyber Operations Group 

out of Adelphi, Maryland, and 

February 2015 WOILE graduate. 

“I convinced my classmates to go 

with the Fisher House, because it 

spends it largest percentage of 

their donations serving military 

and veterans’ families. We 

collected an attractive sum of 

money, for a class of 56 students, 

and we wanted to make sure we 

would give it all back to our 

own.”

The Fisher House Foundation is 

most know for the free homes 

or lodging it provides to military 

and veterans’ families while 

their loved ones receive medical 

care, but it also operates other 

programs such as the “Hero Miles” 

program, which gives donated 

frequent flyer miles to bring 

Army Leadership Course graduates 
support Fisher House Foundation mission

Story by 
Shadi May, contributing writer

Chief Warrant Officer 4 Robert Hembrook, command chief warrant officer of Army Reserve Cyber 

Operations Group, presents a check for $1125.75 to Mary Considine, Fisher House Foundation 

Headquarters chief of staff, and Mr. Brian Gawne, vice president of operations, in Rockville, Md., Feb. 

27, 2015. (Photo by Makenzie Schulz)

family members to the bedside of 

injured service members and the 

“Hotel for Heroes” program, which 

provides donated hotel points to 

allow family members to stay 

at hotels near medical centers 

for free of charge. In addition, 

it also supports other military 

charities to include scholarships 

for military children, spouses and 

children of fallen and disabled 

veterans.

“We have received donations 

from other military schools, 

such as the Army War College 

and the Army Non-Commissioned 

Officer Academy, but this is the 

first time we have received a 

donation from the Army Warrant 

Officer Career College,” said 

Mary Considine, Fisher House 

Foundation Headquarters chief of 

staff.

Donating money or goods to help 

out local or national charities 

is an integral part of many 

military PME schools. The effort 

is intended to unite students 

who are from Army active duty, 

Reserve and National Guard for a 

common cause and doing something 

above and beyond the academic 

requirements.

“The course we attended was 

about leadership and it is a 

fundamental concept of successful 

leadership to take care of your 

troops and their families,” added 

Hembrook, a native of Texas but 

whom calls Virginia his home. 

“We thought taking care of our 

own military families by donating 

to the Fisher House would be the 

best use of our money.”

Reserve commander named 
Cub Master of the Year

Lt. Col. Mike Poss, commander of the Strategic Command Army Reserve Element, under the 76th 

Operational Response Command, poses with his wife, Dawn, after being awarded the Cub Master 

of the Year Award at a banquet in Bellevue, Neb. March 7, 2015.
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Story by 
Capt. Tara Vaida

B
ELLEVUE, Neb. — The Cub 

Master of the Year Award 

for the Wagon Wheel 

District, consisting of Omaha, 

Bellevue and Papillion, Nebraska, 

was presented to Lt. Col. Mike 

Poss, commander of the Strategic 

Command Army Reserve Element, 

under the 76th Operational 

Response Command, March 7, 2015, 

at Bellevue University.

Poss was presented the award 

for his numerous efforts, including 

developing a recruiting plan that 

brought in 32 new Cub Scouts and 

16 parents to Pack 457, multiple 

food drive events and recycling 

programs, just to name a few.

“I am honored and humbled to 

be selected as the Wagon Wheel 

District Cub master of the year 

in the Bellevue and Omaha area,” 

said Poss. “Being a volunteer is 

a valuable return of investment 

for the community.” 

He has led Cub Scouts as a den 

or pack leader for the past five 

years. As a cub master, his pack 

received the Journey to Excellence 

gold level, which is the highest 

level, for the past two years, as 

well as the National Summertime 

Award. Under his leadership, 

pack membership has increased 

350 percent.

“My son is involved in Cub Scouts,” 

said Col. Michael C. Rowells, 

deputy commanding officer of the 

76th ORC. “The effort needed to 

take over a program and bring it 

back from the brink of failure, 

and sustain it, is a testament to 

his dedication and determination 

to make a difference. [Mike] Poss 

stands out as one of the most 

honorable officers with which I 

have ever served.”

In addition to Cub Scouts, Poss 

coaches several sports for the 

Offutt Air Force Base Youth 

Center and community, including 

football, baseball, basketball 

and wrestling. He is a lifetime 

member of the Veterans of 

Foreign Wars organization and an 

active volunteer for the LeMay 

Elementary PTA, Base Chapel, 

Habitat for Humanity, blood 

mobile and local food pantry.

“Being a Cub Scout volunteer 

leader, and also a coach for the 

Offutt Youth sports, gives me 

an opportunity to demonstrate 

leadership as a role model for 

my four sons while teaching 

positive values to the youth of 

our military community,” added 

Poss.
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weeks after graduation.

“My entire family has served in 

one branch or another, but mostly 

Army,” said the now 46-year-old. 

“It has shown us strength we 

didn’t know we had and brought 

us closer together as a family. 

We truly understand sacrifice 

and how important family is to 

the success of a Soldier.”

During her military career 

Robinson has served as an MP, 

spent one year on an active-duty 

tour at Fort Carson, Colo. as a 

human resources specialist with 

the Garrison Support Detachment, 

and even worked in the same 

building as her daughter due to 

their husbands both serving in 

the same MP Company.

She attributes her ability to 

overcome challenges to her 

personal drive, always doing 

the right thing, and knowing 

that success isn’t measured in 

your achievements but in the 

achievements of those you lead. 

These are values she instilled in 

her children ensuring that they 

would have discipline, integrity 

and respect.

Currently Robinson is serving 

as the human resources 

noncommissioned officer, and 

works as the unit administrator, 

of the Transportation Command 

Army Reserve Element.

“It changes you in many ways to 

serve your country,” said Robinson. 

“I have found my strengths and 

weaknesses and work at all times 

to strive for better. In my seven 

and a half years [of service] I 

have no regrets. I am proud of my 

uniform, service, fellow Soldiers, 

and country.”

LEFT: Spc. Bridgette Lynn Boyd, 

daughter of Sgt. Dawn “Michelle” 

Robinson, smiles with fellow Soldiers.

ABOVE: Sgt. Dawn “Michelle” 

Robinson, human resources 

noncommissioned officer of 

Transportation Command Army 

Reserve Element, aims down the 

sights during weapons qualification. 
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C
oming from a long line 

of family members that 

served, she had always 

wanted to join the military. But 

after high school she chose to 

raise her daughter, be a mother, 

and set her dreams aside. 

More than twenty years later, 

the army had raised its age 

limit and, with support from her 

family, she could finally serve 

her country. At 39 years old, 

Dawn “Michelle” Robinson joined 

the Army Reserve and is still 

serving today.

“She is a super mom and my 

inspiration,” said Bridgette Lynn 

Boyd, Michelle’s daughter and 

former Army veteran as well. 

“The Army is a better place with 

my mother serving, she is a model 

Soldier and wears the uniform 

with honor and integrity. Her 

service has brought us closer 

together.”

Robinson, a native of Arthur, 

Ill., was inspired and encouraged 

to join by her daughter, who was 

already serving on active-duty 

as an Army lightweight vehicle 

mechanic, and so in December 

2007, went to Fort Leonard 

Wood, Mo. for training where she 

was the only female to graduate 

as “best of the best” from her 

MP company. She turned 40 four 

Sgt. 1st Class (Ret) James Ernest Davidson stands next 

to his daughter Sgt. Dawn “Michelle” Robinson.

More than 20 years later, mother joins 
Army Reserve, serves with daughter

Story by 
Staff Sgt. Kai L. Jensen

Courtesy Photos
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adopted in 2010 for soldiers to 

wear in Afghanistan.

The Army will begin issuing the 

new OCP patterned ACUs to new 

soldiers in initial entry training 

in January 2016, Army officials 

maintain.

All soldiers who entered the 

Army before Jan. 1 will have to 

buy four sets of OCP uniforms, 

brown T-shirts and two pairs 

of brown boots by Oct. 1, 2018. 

Enlisted soldiers receive an 

annual clothing allowance for 

new uniform purchases.

New Pt and ac uniforms

Master Sgt. Benjamin Owen wears the 

new Army Combat Uniform consisting of 

the operational camouflage pattern.

Capt. Leala McCollum models the new 

APFU shorts and short sleeve shirt.

Master Sgt. Dwayne A. Lewis poses in the 

Army Physical Fitness Uniform running 

jacket and pants.

ABOVE: Soldiers perform morning physical training at Fort Wainwright, Alaska while wearing the 

new Army Physical Fitness Uniforms. The uniform is set to cost $3 less than the current APFU.
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Soldiers Cleared to Wear 
OCP, MultiCam in July

B
eginning July 1, the 

Army’s new Operational 

Camouflage Patterned 

uniforms will go on sale at 

Military Clothing Sales Stores, 

marking a new chapter in the 

service’s camouflage saga.

Soldiers can wear the new 

OCP patterned Army Combat 

Uniform – top, pants, belt, patrol 

cap, brown T-shirt and coyote 

brown boots – as the authorized 

garrison uniform alongside 

ACUs in the outgoing universal 

Camouflage Pattern, according to 

Army officials.

Coyote brown boots are slated 

to be available in stores in 

August, Army officials say.

Soldiers may also wear uniforms 

and field equipment patterned in 

the Operation Enduring Freedom 

Camouflage Pattern (MultiCam) in 

lieu of OCP, Army officials said.

This can continue until Oct. 1, 

2018, the wear-out date for both 

OEF-CP and UCP uniforms, tan 

T-shirts and tan boots.

The service adopted OCP after an 

exhaustive, four-year camouflage-

improvement effort. OCP is also 

known as Scorpion W2, a revised 

version of the original Scorpion 

pattern that Crye Precision LLC 

developed for the Army’s Future 

Force Warrior in 2002.

OCP looks very similar to 

MultiCam, the pattern the Army 

Story by 
Matthew Cox

Kit Up! contributor

Gen. Raymond T. Odierno, chief of staff of the Army, shakes hands 

with Soldiers wearing MultiCam uniforms.   First introduced in 

2002, and later recommissioned in 2010, MultiCam has been 

used for Soldiers deploying to Afghanistan. (Courtesy photo)

New PT uniforms available 2015, wear out 
date of old uniform september 2017



Army Reserve Soldiers from Fort Douglas, Utah honor veterans for Memorial 

Day at the Sunrise at Holiday retirement home in Salt Lake City, May 25, 2015. 

“I love hearing the stories and being able to shake the hands of those that fought 

before me,” said Staff Sgt. Pauliese Litnack, administrative assistant with the 76th 

Operational Response Command. (U.S. Army Photo by Capt. Addie L. Randolph)

Staff Sgt. Adam L. Strader, command group administrative 

assistant with the 76th Operational Response Command, 

speaks with one of the residents of the retirement home. (U.S. 

Army photo by Capt. Addie L. Randolph)


